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NAME
 E-mail: alfred@samplemail.com
 Tel: 010-0000-0000

Qualification Summary (Optional)
· 5+ yeas of marketing experiences in Agency, brand-in-house team, and start-up team
· Strong understanding and experiences in digital strategies, media, campaigns. 

Work Experience
ABC, Seoul, Korea (Oct.2015 – Present)
Head of In-stock Management
· Defined and received top-leadership (SVP) alignment on company launch selection strategy for SKU-level buying, customer demand forecasting, and inventory management across all product categories
· Set up and leading a team of 11 experienced and high-performing Instock Managers from EU-5 countries who are supporting vendor purchasing execution and supply-chain improvement initiatives
· Led the discussions with Worldwide Supply-chain Optimization Tech to ultimately enable automated forecasting & continuous buying in TR, 9 months ahead of original commitment through creative workarounds

DEF, Seoul, Korea (Mar. 2012 – Jun. 2014)
Analytics Manager (Oct’13 – Jun’14), Senior Executive (Mar’12 – Oct’13)
· Streamlined multi-channel processes of serving customers, saving the company £2.1m annually and boosting customer engagement score by 29% 
· Built a customer attrition model to quantify the impact of branch closures with 89% accuracy, which was used in pricing 314 RBS/NatWest branches during their £0.6bn acquisition by William & Glyn Bank
· Redesigned Private Banking portfolio which improved relationship of affluent customers and generated an additional £5.3m pre-tax income
· Hired & mentored 15+ trainee junior analysts, and built a strong UK-India staff engagement model

GHI, Seoul, Korea (Jul. 2010 – Feb. 2012)
Business Analyst
· Enhanced gross per-client income by 11.2% through implementation of new champion-challenger strategies such as linking borrowing reasons with risk of default, and personalizing lending offers 
· Enabled annual cost savings worth $166k by replacing a 3rd-party IT platform with in-house models, which monitored loan performance metrics across customer lifecycle
· Improved Walmart’s staffing numbers by 6% by introducing corrections in sales forecasting due to non-seasonal events such as natural disasters.
· Segmented Chinese consumer electronics customers into 5 behavioral groups to make marketing communication precise and targeted

Education
DEF University (Mar.2014 - Feb.2019)
· Master of Business Administration
· Dean’s Award, Student Advisory Board Rep (Class President Equivalent), Lean Six-Sigma Green Belt
ABC University (Aug.2006-Feb.2007)
· Bachelor of Biotechnology
· Qualified in the top 0.6% of approximately 1.3MM students who took the JEE


Additional Information (Optional)
· Language: 
· Computer Skill:
· Interests:

EXTRACURRICULAR ACTIVITIES (Optional)
	Ad & Media (Mar. 2010)
Chief Strategy Officer; Appointed for the best staff
	

	Made institute regularize during the staff year
· As a co-founder registered institute to University certificated 



HONORS AND AWARDS (Optional)
	ABC AWARDS
· ‘ABC Campaign’ from 2015 Consumer Awards
· ABC Advertising Competition


· Enabled annual cost savings worth $166k by replacing a 3rd-party IT platform with in-house models, which monitored loan performance metrics across customer lifecycle
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