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The Old Reality (Performance)
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The New Imperative (E21E A A2 F|&H

Owned Audience
Direct access, loyal community.

Direct Organic Traffic
Sustainable, high-quality visits.

Cultural Dominance
Enduring brand narrative, market leadership.
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AEE|E o2 Tiztot=71?
(The Evolution of Brand Story)

Story 1.0 : Story-telling
(BWE AAZ0| 0/0F7|, F3)

Story 2.0 : Story-doing
(2B AB2|9 FHIFH 4H, 5Y)

Story 3.0 : Story-framing
(LENSRIo] Az 29| 21|, HIRE)

Story 4.0 : Story-living
(EH=0] SE5HA 0l F3)

Deepening Relationship
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Story 1.0: Story-telling Story 2.0: Story-doing

Tag AHSHAK|
(Putting Story into Practice)
Mechanism  Egii 7Kg HSO = ZEHSHH
ME|(Trust) & S4.
4 | N DOTQ'T N
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; | JAc ET.
Tag 2ol o= (Claim) AN 4 ~
: TOMS : Buyi i Patagonia : DON'T BUY
Mechanism $2|HHEE= ‘il Lk XpAlo| 3, gives a p:i{mg s T:[ZQJT(I:EKET_
XM, 71K 2E X oz FE, - Earth is now our only
= shareholder
Drawback  #Z0| o{Ex, ZIat7t (L}
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otA (Eyewear)

2= (Canned Water)

Story 3.0 : MjA|2te] &= (Story-framing)

a2 ME2 2Ee ZHUCE SIHAAH, 2H|XHE SAH QL MIAZ Z=CHSICY,

Gentle Monster: 41 0|4%t 0j2f ZEH X}=
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W ese dppe
(Brand Frame]
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Liquid Death: ®3, G|ANE 22} (Murder your thirst) 7002t HEL7F HEot= 28 pia.
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st £HA| (Stage)

Story 1.0
(Story-telling)

s Al H|7{LIZ (Core Mechanism)

CHE Akl (Archetype)

De Beers
(‘Diamond is Forever’)

Story 2.0
(Story-doing)

Patagonia, TOMS
(‘One for One’)

Story 3.0
(Story-framing)

Story 4.0

(Story-living)
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Gentle Monster,
Liquid Death

Cult Brands
(Apple, Nike)
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534 MAIK: IHHSHE DBIEE S3ets A

Helico| 23/40] k= MlAIEtS AAotn X MAM|2S| NarrativeE £i2|ol= il HA,
(T} DAL MQE 0N *4IH Microsoft, Nike, Alrbnb‘“I siAl HXIO 2 g},

AN

Brand Narrative 2
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MAof| HX|= 222 22l MAl=L
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Internal Branding \ N

g FHAS0|P AEE|S Hfstod,
SICHBH Of&e| SURFEN B2HH S 2,

otLte| AHcH2t NIA[2HCore Narrative)2
YouTube, Instagram, Podcast S 0|C|0f

AN

Transmedia M2 A7 |

=0i| 5| TjHEH(Fragment)oHo] & HHII‘

&1 NotebookLM



Premium Editorial Blueprint

Data®} Creativity2| 2ot wZF (The Infinite Growth Loop)

AEC|2 HEHAE CHESHK] =Lt 7Kg 28t A|LHX|S 2HEC. (1 Brand, 1 Message).

Node 2 (Story)
Glo|E| 7|¢ke| RIAIOIES
AMALH[Ztol| BH
(CIOJE] 7|¢ke] AE2|RY).

Node 1 (Data) Node 3 (Traffic)
I XHA OPYE ClolE 24 ARt 2El X0l 2Ejo2
-> 00| YMH ZLE Lale At XM= ES
Tiapst 'E | A XA Tt -> g 1= Direct Traffic

Z4t (Airbnb 2E),

Node 4 (Scale)
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So| AEE|E MAIE 571X| 7|= (The Narrative Engine Diagram)
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1. The Spark: 2. The Steering: 3. The Fuel: 4. The Exhaust: 5. Forward Motion:
Tension (ES) Point of View (£tH) Proof (%) Spreadability (8f4t4)  Commercial Impact
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