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Disclaimer

Financial information contained in this document is based on consolidated K-IFRS that have not
been reviewed by an independent auditor.
Therefore, the information and financial data of Kakao and its subsidiaries (the “Company”, or

“Kakao”) contained in this document are subject to change upon an independent auditor’s review.

The Company does not make any representation or accept liability, as to the accuracy or

completeness of the information contained in this material.

The format and contents of this document are subject to change for future filings and reports.

Kakao is not liable for providing future updates on all figures included in this document.

Therefore, this presentation contained herein should not be utilized for any legal purposes in
regards to investors’ investment results. The Company hereby expressly disclaims any and all
liability for any loss or damage resulting from the investors’ reliance on the information contained

herein.
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Kakao Ecosystem



Mission

Making a Better World
with People and Technology




History

@® Interactive Business Platform

2013 May 2019
Kakao Talk Kakao
100million Subscribers 2014 Bizboard
Kakao & Daum kakaopa
- pay
@ é pay Merger T n mobility a
2010 2010 2014\ oim oo J 2015 2017 2017 Sep. 2020
Kakao Kakao Kakao o Kakao Kakao Carve- Kak
Talk Gift Pay Taxi Bank out aKao
Work
2006
KaKao
(W1 LAB) o.0.,..0.,..60,.0.,.6_.0,0_,9°.,..20

Established

2018

= Melon @ tv,

=
bl Kakao & LOEN
2012 2012 2013 2016 Merger Sep. 2020
Kakao Kakao Kakao Kakao Japan T Kakao TV

m

@® Content Ecosystem & Global Expansion
Kakao M
Established



Undisputed Market Leader

No1. Mobile Messenger Service in Korea
46 Million MAU in Korea
97% Market Share
88% Population Penetration

#1 Brand Power

Among 220 companies across industries
in Korea

e
L4
¢

Most Admired Workplace

Among Top 100 Companies in Korea by
Market Cap

#1 Social Contribution Index

Among the 57 Largest Conglomerate
Groups in Korea

%

@ Kakao Talk Monthly Active Users

(in 1,000 Users)

45,508 45,793
45,188
44,731 44,859
4h076 L4417 TV

43662 43,812 "
3Q18  4Q18 1Q19 2Q19  3Q19  4Q19 1Q20 2Q20  3Q20
Korea 43,662 43,812 44,076 44,417 44,731 44,859 45188 45508 45,793
Global 50,187 50,219 50547 50,882 51,374 51,495 51,768 52,133 52,299

Average MAUs. Global includes domestic MAUS.



Kakao Ecosystem

Content Ecosystem & Global Expansion

Interactive Business Platform
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- o . A Web Music / .
Advertisin mmer Mobili Tech-Fin . Game . . IP Business
dvertising  Commerce obility ec Blockchain Literature Video
Kakao Kakao Unrivaled Leading Future Global Game #1 App Dominant  #1CelebIP
Bizboard Commerce  Positioning Tech-Fin GrowthEngine Company The Largest Platform Korean
Leverage Talk Based No.1 Mobility  Innovationin Expanding Publishing& Number of Music Top Talent
Bizboard asan Transactional  Application  Mobile Finance B2B Business& Developing Original IPs Streaming & &Character
Entry Point  Business Model Blockchain Capabilities Downloads
Main Net
“‘Meaningful “Explosive “MaaS Platform  “Reshaping “Sustained “Competitive “Aggressive  “One-of-a-Kind “Cash &
Relationship Growth & with All- the Korean Growth Edgetobea Global Business Model Loyalty
Extension” Business Inclusive Financial for Future” Formidable Expansionvia  with Superior Generator
Model Transportation Industry” Player” Unique Profitability” Through IP”
Expansion” Needs” Business

Model”



Repeatable Success Formula

B #1 Internet-Only Bank
gé #1 Digital Comic Platform

#1 MaaS Platform

p:y #1 Consumer Satisfaction
' #1 Korean Paid Content Platform

kakaogames  #1 Mobile Game Platform

#1 Most Likeable Characters

Unique Success Factors for New Businesses:

v" Large User Base Encompassing an Entire

Nation
S

v Kakao’s Nationwide Following Ensuring
Success of New Service Launches

a

v" Unrivaled Access and Insight to User
Data

ap

v" Minimal User Acquisition Costs



Global Strategic Partnerships

Kakao’s
Stake"

Strategic
Partner

Transaction
Valuation
(KRW tn)

Investment
Amounts
(KRW bn)

1) Latest filings  2) Market cap at close of listing date

Kakao Mobility

69.3%

TPG

Jun. 2017
1.6

500

Kakao Page

63.5%

FANCHOR

Jul. 2019
1.2

125
Dec. 2016

24
Jul. 2019

®
pay 6
Kakao Pay Kakao Games
56.1% 45.8%
Tencenit
ACEVILLE
ANT
%F'NAN&AL 2 netmarble
KRAFTON
Jul. 2020 Sep. 2020
1.1 4.6
Market Cap?
230
Feb. 2017
115
Jul. 2020

m

Kakao M

77.3%

EANCHOR

Mar. 2020
1.6

210

Kakao Bank

32.6%

ﬁ Korea Investment
Holdings Co., Ltd
KB

Kookmin Bank

' netmarble

Tencenit
SKYblueLuxury

eb
TPG

Nov 2020
8.6

250
Nov 2020

750
Dec 2020(E)

10



Company Management

Kakao Founder & Chairman Kakao CEO

(‘"')gs

Sia Brian Kim

“Korean Web Pioneer”

% By Forbes Asia Mason Yeo Sean Joh
ﬂ‘f(u AIRES

Key Subsidiaries
1998 Founder&CEO Kakao Games Kakao Mobility

@Hansame
<)

One of the first online game portals globally
* Merged with NAVER (in 2000)

2001 CEO Nkay Namkoong  Leo Cho Alex Ryu
NAVER
#1 Search portal in Korea Kakao Page Kakao Japan Kakao M

2009 Founder & Chairman

Rt 7

Stephan Kim

#1 Mobile messaging app company in Korea
*Merged with Daum (in 2014)

.( ""(:l‘
IQ’ 3
=

Joy Lee

Kakao Pay

Alex Ryu

Kakao
Enterprise

»
'4 et l‘

-
e —

«»

Andrew Beak



Kakao Business



Paradigm Shift in Advertising Industry

Significant Growth Opportunity in Kakao Talk as a Biz Platform

Ad Market Size (2019) Talk Biz Revenue
(in KRW tn, %) (in KRW bn) Guidance
+50% YoY

L |
| 1
I 1
| |
I 1
I 1
I |

|
(Penetration %) 650 : :
|
53% : :
47% : !
|
421 : l
: :
| 1
258 ' !
7.4 > | :
(Digital Ad M/S) : :
13% : |
0.9 : :

Total Ad TV, Print, Digital Ad Kakao Ad 2017 2018 2019 2020(E)

Market Outdoor, Etc.

1) Kakao Ad includes Talk biz advertising and Portal Biz Revenue in FY2019



Talk Biz Advertising(Kakao Bizboard)

New Innovative Way to Connect 46 million Mega Traffic

Chatlist tab is where Users can get recommendations Users may fulfill any actions
users spend the most time of their interests that wish to take
atl L% 9:24 100% w—
Me .3 C®
:’ 2 YAE X 2IBIAE o Q \I
: ® F0iep] YAE| Q7{LIOIN B g, : """"""""""""""""""""""""""""""""""
. s - ) N ™ O
':5 ® O[5t Sync
/" KakaoTalk Al Purchase
' Channel Chatbot

& O=rl s
o

Reservation
#DISCOVER -—» Talk Gift SUTDaL?Ert Download
Registration
DB oy & STt?'JIIIr<e Caka Survey Customer Service

Pay

ooco

o
=
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Evolution of Kakao Bizboard

Mid-to-long Term Growth Driver with Bizboard Inventory Expansion

Expanding Bizboard into
other Kakao services

Kakao Bizboard

Kakao Page #Tab

Beram Daum Webtoon

al KT 2 2% 3:57 @ 58% @ | Wl KT = 2% 3:53 @ 61% @ |
s E UE/7 |0
-3

(T EE e e -
H 1
= 1
1| samzHoTasweayE (| i
‘ﬁ -------------- II- -—— - —’

w S0l ol 2 Slel Wek
SAIZES 2ls7|
2L} 2K} BRIZEALHT440HF 1H HE 0.07%.. 8¢ ola{F i, TLde| ofofr|

"BEtAE] 27 210002k £3H..0|0] CH2H AR

LS "4 IR0l 1 2R Rl AR HHEA] =aUp & el e
e ———————————————— \
FAl MR} ERh2tod ZX} 7|1 5sH 0t0| 36 Ot = : 2 do} ol St =22x)? “‘
2| DRALK)7|, ZAMBMHIE 141> *
0/0, 01 oict 8. "i0jetel Kk 2ot e
)
“HIHS, HHUEOS HEMY 4 A
BEE O &E | ZEO| (iZsA HHRE - /
® (N (N (N
-1 HEe Hig ! 1527

KAKAO PAGE

Landings within Kakao services

et EH E- =4
® ugsy| E2 2T 23 BEST

Talk Gift

Wl KT = 2% 3:04 @ 83% mm)
MESH| € Q X

& zMM2 M WAE  sEc Me

vl A2l57)s e HEs]E

?] 91'3:771 6@l
= e e wu%:g
9% 19 ~ 108 42 e

= AE XX 274 E S2|E E| (2
color)
69,000%

(M7 %] ‘S0l st
£33 ATMMIE (SE)

10% 63,0008

| & METINO — CCOAl [ A ENml

Rl KHl~ L0 Bl -
® E%5} . 7171 TV, ol sy —

-

Kakao TV Official Account

@ 75% =

®

Acquired
IFRTV 3mn+
217.3,074,371% Subscribers
7HEI ChYst Q2|21 2E2 2tojQ
Of2f 23 7t HES L2 7 0127 42!

® >~

s i b
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Talk bizCommerce

From Leveraging the Social Graph to any Talk-based Transactions

commerce Keyindices

8.52mn
Monthly
Buyers

As of September 2020

Gift

<589 RYAN

Q
@ RYAN °

N e !
—
# 700122 + 0fo| 2 ofuf2I3}

RYAN 'g0] M g2t 04|21 5 BYELICE
Mgstoz 7p|
A5HE BU?|

LE MESH|

& 9t v

1) Key indices as of 3Q20

20mn

Channel

Subscribers

Talk Gift

Talk Store > Talk Deal

= ® £

s702® musg

Q X

(]

ECEY

TRBHIZE A4 32 SRR
HOET, 308 21

£E7t19,5008 28,900¢

68% YoY

Commerce
GMV

Talk Store > Live Commerce

2 R4 Tg2to|H

1544-2431 ~

[ = P VN 30,4002

RN OfI2| 2 BE BAUE SHE)!

Aol 74, 22 ot B+ B

& 227p| 3R

& ~® e

o€l 2 R2E 0l CiEslioof

311% YoY

Talk Store
GMV

Makers (Made-to-order Platform)

“ M HE Q |

o
é¢?

FOL|0f % EO1 AE|H BREA 0|01
24,9008 (&Y W)
=0 = ol LIS
26U HS

T ©

578 FE3

FE8|
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Mobility

Maa$S Platform with All-Inclusive Transportation Needs

27mn

Registered
Users

Kakao T Key Indices

Largest # of Users

Kakao T Application

Hi,

thank you for using kakao T.

E‘ s o

coO

Taxi Black Bike

Parking Carpool Navi
Trip.

1) Key indices as of 3Q20

28mn

12.4mn

Service Credit Card
Requests Registrants
August 2020 Ready to Pay Users

Taxi Service Option

\
1

ﬁ.-ﬂ"

®
I

Driver

Shuttle

o™

f

i

ZAof| Hf2 HiAtEl =

.

S~-Premi

ofl & 22,800

olgz 2=
=Y ofl&F 27,1009
b2 Q= DEHEA 0|28 a9l
ADESS oflA} 23,8008

Ubls = ofl & 22,8008
ZH EiA 55
HIE|(BETA) FH R S

G0 B 717t T HE|

m Paying Service Option -

Revolutionizing into a Service
Meeting All Types of Mobility Demands

-~
\\l [y
i .
. s -
1 ,‘ —
1 =7
: ‘ LT V.
: |
/
—'I

Kakao T Blue

Expanding the service coverage
in the regional area
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Techfin(Pay)

No.1 All-Encompassing Daily Financial Platform

p’;y Kakao Pay Key Indices

35mn

Accumulated
Members

Pay Money Upgrade

Real Name%

P Account

V. )
Interest Benefit

Prepaid
Top-up BM

Non-Benefit
for Deposit

Equivalentto

Limit on Balance Brokerage Account

Diversified Financial
Products

Limited Scope of
Financial Service

2.5mn+
20mn+ Brokerape W17.9tn
MAU & 3Q20 GMV
Accounts
5.2mn fund investments +38% YoY

made in September (FY20 YTD W47tn)

Transformation into Tailored
Wealth Management Platform

2.5mn+ Real-name Based
Brokerage Accounts Opened

xm,z_ta’ Xté_*.ﬂ_h’-’
2,500,000
2to|eile] 3
2 ZE >
1,700,000 PFMZ|Z K
1,400,000
3% 13, ofx| ~
1,200,000 213, ofx|
(& %
Azt 16,789,000¢ >
800,000
eejola®  Eelojmx  Z3US
600,000 £xt 789,000 >
LHX} 29,000,000 >
o2tz #oje
LS 2|
" 53,400
] [ vo=d

U SSo2 kst oiE 43 =3[5p7|

Mar.  Apr. ~ May  June July Oct.
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Techfin(Bank)

No.1 Internet-Only Bank with Innovation

IB Kakao Bank Key Indices

13mn W23tn W19.2tn

(# of Clients)
Accounts

Pioneering a New Market Frontier

2trn+

% Offered 2trn+ Mid-priced Loans as of 3Q20

JHIAARE AINEHE W U8 E 220
HI.% Al'g XI'E '?'Ia;l' ADEZ0IM 2HSHH
=38z LSS | ssmzs

AHmSE  AKS SN 2 NRKNAS M0l

Quse 01348, DR TT—

4 [Sa"

1) Capital as of latest filings  2) Key indices excepting capital as of 3Q20

Deposits Credit Loans

Platform Business Expansion

- Partnership with 4 credit card companies

kakaobank

UBIIES OIHIE I IS

pI2E3 pI2E3 ibi2E3
tiEhBiE KB=EIIE MEBIE

W40.6bn

Net Income
3Q20

FY2019 Net Profit W13.7bn

- 26 Weeks Saving with E-Mart

P
2683 O|OIE
Z|CH 4% ofj=y!
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Music

# 1 Digital Music Platform with Unparalleled Market Presence

L
o Melon Key Indices

5.1mn+ 40mn+

Paying

Subscribers Song Library

Dominant Traffic Largest Music Content
‘Melon Station’ Increased Streaming Trend
Offering Trendy Audio Contents through Talk Music
e — a3 Q ""*@ # of Streaming
deiw H }ﬁ olsit o, (Apr2019-)

q H|st

@ SHAIR

e MEE H7E PLpEAR! Profile Music ﬁe

Revamp

Q@ uzaam a>  Apr Jul Sep

1) Music revenue includes Melon, kakao music, digital music distribution and ticket

110mn+
Playlists

More Personalized &
Customized Functions

Music Revenue?

(Unit: W bn)
136
122
3Q17 3Q18 3Q19 3Q20

20



Game

Multi-Platform Game Company Encompassing PC and mobile

m Game Key Indices

1,100+ No.1 Development Global
Publishing Publisher Capability Potential

In-house game development

No.1 Mobile Game 16mn+ Going Global
Platform Monthly Users from casual to Leveraging Proven IPs
y hard-core genre (XL Games)
Publishing Game Line-up 20 PC MMORPG Elyon(Dec.)
G > s ’21 Mobile New Release(MMORPG Odin, etc.) & Global Service of Existing Games
. N ty *\ ot ' 2020 2021
A .', - Dec. 2020, Elyon Grand Launch Expand Overseas with New Releases &
— ~ . ” 1cti
vopLe | Princess e A p— “ Classic PC MMORPG ’ Existing Games
connect! Tales Moonlight e MG ’2E) Mark
o3 n . omestic
Retdive SCU|pt0I’ Moonlight Japan,
Sculptor MMORPG '21.3Q(E)  N.America,
(Global) Europe
ELYON Domestic,
E : World 2D Action , S.E.Asia,
. Flipper RPG 21.3Q®) N.America,
Europg
POE ELYON s P Soul Arifact Cl\l/:obi!r 21.4Q(E) Domestic,
ollecting '21. Global(Excl.
ZOZO(E) (temporary) RPG OChaina;(c

21



Paid Content (Web Literature)

Growth through Innovative Business Model and Original IPs

m @ Paid Content Key Indices

W222.9bn W148.7bn
e mecwKRWtne 7,000
oba age -
: . GMV Target
in 3020 in3Q20 g Original IPs
Page + Piccoma + Page Platform + 1P 1tn Global GMV Target in 2021 Largest # of
Global distribution GMV 1tn Japan Alone in 2022 Original IPs
Piccoma’s accelerating growth Augmented IP value of Kakao Page
from proven story IPs and unique busmess model with virtuous cycle of contents
4 - Web e

. ‘_] | ’OIEH.;_I‘.E:.EI.& .5 “.

20mn toon
2.5%
15mn
0 10mn: Web Drama
23x 1o ° Novel
3.9x JES >

6

216 2017 2q18 2Q19 2Q20 ;\(?wré Socwt% 2&"8 2%?9 2Aopzre ‘ =
: i Drama based on

Quarterly GMV ~ Accumulated app Globally popular webtoon Game ¥ Movie Daum Webtoon

trends downloads <Only I Level Up>

<ltaewon Class>

22



IP Business(M)

Transforming into a Leading Global Content Provider

m Kakao M Key Indices

No.1 26mn+

150+ 240+

90+

Music 1theK Musician Actors & Digital
Distribution Subscriber Actresses Contents
No.1K-pop : Korea’s Largest  Accumulated original titles
Stable Cash Flow YouTube Channel 4 Music Labels Talent Pool N 3years
Music Business Portfolio Content Production Capability Kakao TV Original Contents
Investment Distribution o Leveraging 20 Titles
Talent Pool Production Kakao’s Talk channel, 300+ Episodes
- Mega Monster Notification talk, #tab 70 mins of Daily Content
Distribution Competitive - house ’
i 288 el =
Producer RO production studio ; P - 0
Performing /CN?S;ZEI Musician Production FACE ID
2J
Memt Story IP Key Creator \r/b@cﬁ L}
Tthek Original IPs from Top-notch [Hg_-”—];m] @? I
Kakao Page and producers with i;ﬁ'fz;’;;é;*;iiag*;;-’@;; ﬁ AW ? \V
Piccoma the expertise e o1[ji 5y

22 08| 383171

Digital  Content
Marketer Production

23



IP Business(Kakao Friends)

Successfully Expanded into a Full-Fledged IP Business Player

Kakao Friends IP Going Global

@ Japan| Tokyo Omotesando store open(Dec. 2018)

China | Tmall(domestic & global), JD.com

E==— North America | Amazon

KAKAO FRIENDS

Merchandising [ Flagship & Global Stores

SR s Friends  Friends sy
Offline Stores Popcorn  Marble -
A — PR & Bm
— R T B v Skl
3 <7 N eﬁ.n’»\ R | * & J e : S — = =
SRRy - N - ‘b ;ﬁ b ® L | e = {
N1 2 : e — : GangNam HongDae Japan Tokyo
onoomE Friends  Friends %‘I ] VANS July 2016 November August 2017 Omotesando
Online Stores Sachunsung  Pop N [ e 2016 December 2018

24



B2B Business

B2B Business Expansion with Differentiated Al Technology

enterprise Key Services

Tech
& Home

Cloud Data

Work Business

Kakao Work Kakao i Connect Kakao i Cloud Kakaoilnsight

Integrated Enterprise Business Service Kakao i Engine 10 Years of Industry Insight
) Accumulated
Platform Platform Kakao i Home based Data
Know-hows
Integrated Business Platform ‘Kakao Work Core Strength

Pre-launch Sep. 16t 2020 » Paid Membership Nov. 25t 2020

araomerk Combination of Brand Power
e o B FrRee [E) sTANDARD PREMIUM ENTERPRISE and Professionalism
9. sxe
; 0 6,500 9,900 15,900 Integrated Biz Platform
ARl 15 lelg 23 /8 (A2A) 1915 93/ © (A7) 1918 93 /B (A2A19) 1908 22 /9 (@29

Ml YD U 752
olgl Hgt gio| 22 Al

FRI A=)

=75

- B /T E R X

YU 83 U 32 71502

oo X
FLT|UE FEHE0I A

222 NEl7|

Free Beio| B E 7|5 +

Shef2le] 9t 25 U FHOIY B7t

- ERAE e XE

A7 ol A=

21
B e =2

FEE AME|

Standard 0| 2E 7|5 +

AR L PR

- gas ol Mx

JEAMRMEY 71t

i3 Fo| HotH[Z

Premium S22 ZE 7|5 +

- DEMZHEH 37 S g

&
LIRS

based on Messenger Service

Integration of Al and
Search Technology

Secure Cloud Environment
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Financial Overview



Revenue

Q3 Revenue YoY +41% / QoQ +15%
Mix - Platform 50% : Content 50%

- Platform = Content
(in billion KRW)

1,100.4

952.9

847.6 868.4

783.2

3Q19 4Q19 1Q20 2Q20 3Q20

Revenue Breakdown

KakaoTalk Ad (Bizboard,
Talk Channel, Emoticon, etc.)

Talk Biz .
Talk Commerce (Talk Gift Shop,
Talk Store, Makers, etc.)
Daum PC Daum Mobile
Portal Biz  Kakao Story/Style/Page
Other Subsidiaries’ Ad
. Mobility Pay
New B ) .
g Misc. (Other Subsidiaries)
Game Mobile PC Kakao VX
Music Melon Digital music distribution
IKakao Music Ticket
Paid Kakao Page Daum Webtoon
Content Piccoma
. IKakao Friends
[P Business Kakao M (Excluding digital music
and Others ECIg

distribution)




Platform / Content

Platform YoY +58% / QoQ +13%
Content YoY +26%/ QoQ +19%

Platform (in billion KRW) Content (in billion KRW)
= Talk Biz ~ Portal Biz ~ New Biz © Game = Music mPaid Content = IP Business and Others
554 .4 546.0

3Q19 4Q19 1Q20 2Q20 3Q20 3Q19 4Q19 1Q20 2Q20 3Q20

28



Platform | Talk Biz Portal Biz New Biz

Robust growth thanks to expansion of ecosystem of Bizboard and

Talk Biz YoY +75% / QOQ +14% Commerce based on Kakao Talk
Portal Biz YoY -4%/ QoQ +3% Gradual recovery despite impact from second wave of COVID-19
. Continued rapid growth with Pay’s expansion of payment and
o) o)
New Biz YoY +139% / QOQ +17% financial service, and Mobility’s premium taxi demand increase
Talk Biz inbilionkrwy  Portal Biz inbilionkrwy  New Biz (in billion KRW)

3Q19  4Q19  1Q20 2Q20 3Q20 3Q19  4Q19  1Q20 2Q20  3Q20 3Q19 4Q19 1Q20  2Q20  3Q20



Content | Game Music

Game YoY +52%/QoQ +40%
Music YoY +3% / QoQ +3%

Game (in billion KRW)

“ Mobile = PC mKakao VX 150.4

3Q19 4Q19 1Q20 2Q20 3Q20

High revenue growth thanks to successful launch of new mobile
game ‘Guardian Tales’

Resilient growth from Melon’s effective marketing and Kakao M’s
digital music distribution sales

Music (in billion KRW)

3Q19 4Q19 1Q20 2Q20 3Q20

30



Content | Paid Content IP Business and Others

Paid Content YoY +61% / QoQ +25%

L Kakao Page +30% (y) / +8% (q), Piccoma+118% (y)/+49% (q)

IP Business and Others YoY +2% / QoQ +11%

Paid Content (in billion KRW)

148.4

-~ Kakao Page = Piccoma
119.0

97.0

3Q20

1) Due to Kakao Japan’s change in an accounting from 4Q19, the total annual adjustment for FY2019 (W54.4bn) were reflected into Piccoma's 4Q19 revenue.

4Q19 1Q20 2Q20

3Q19

Sharp growth continued thanks to robust GMV increase of
Piccoma and Page’s IP business expansion

Revenue increase with Kakao M’s solid album sales growth
and recovery of entertainment agency business

IP Business and Others (in billion KRW)

3Q20

3Q19 4Q19 1Q20 2Q20



Earnings Summary

(in billion KRW)
3Q19 2Q20 3Q20 tremige
YoY QoQ

Total Revenue 783.2 952.8 1,100.4 41% 5%
Platform 350.7 492.7 554.4 58% 13%
Talk Biz 162.4 248.4 284.4 /5% 14%
Portal Biz 126.1 117.5 121.2 -4% 3%
New Biz 62.3 126.8 148.8 7139% 17%
Content 432.4 460.2 546.0 26% 19%
Game 99.0 107.5 150.4 52% 40%
Music 151.5 151.0 155.7 3% 3%
Paid Content 91.9 119.0 148.4 67% 25%
IP Business and Others 90.1 82.7 91.5 2% 77%
Operating Expenses 7241 855.1 980.2 35% 715%
Operating Profit 59.1 97.8 120.2 7103% 23%
Margin (%) /.5% 70.3% 70.9% 3.4%pt 0.6%pt
Net Profit 51.5 145.2 143.7 1/9% -1%
Controlling Interests 55.7 139.8 127.5 129% -9%
Non-controlling Interests -4 3 55 16.2 - 797%

32



Operating Expenses

Operating Expenses
Labor Cost

Cost of Revenue

Outsourcing /
Infrastructure

Marketing Expense

Depreciation and
Amortization Cost

Misc.

3Q19

7247

177.4

355.0

79.1

36.8

60.7

15.0

2Q20

855.1

216.5

409.5

106.6

38.5

61.6

22.3

3Q20

980.2

239.3

463.7

113.9

76.3

66.8

20.3

(in billion KRW)

Change

YoY QoQ

35% 15%
35% 17%
37% 13%
44% 7%
107% 98%
10% 8%
36% -9%
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Profits

Operating Profit YoY +103% / QoQ +23%

Net Profit YoY +179% / QoQ -1%

Operatlng PrOflt(M) (in billion KRW)
120.2
97.8
88.2
79.6
591
10.3% 10.9%
> (s}
0.4% 10.2% .
7.5%
3Q19 4Q19 1Q20 2Q20 3Q20

7 consecutive record breaking quarters and first quarter
to surpass KRW 100 bn of OP led by solid growth across
the board and meaningful improvement of New Biz

Sharp increase thanks to OP improvement along with
divesture of stake in invested companies

Net Pl'Oflt(M) (in billion KRW)
145.2 143.7
152%  131%
6.6% 9.2% _.--7"" 7T
)
\\\ /
51.5 ]
\\ 1’79.9
\‘ ,’
\ [

\ ’

\ !

\ /

\ [

\ /
\ [
[N /
[\ /
[§ U
\‘ "
\\ ,l
[N/
v/

Turn t® Loss

-441.9
3Q19 4Q19 1Q20 2Q20 3Q20
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CapEx / Employees

CapEx YoY +142% / QoQ 31%
Employees YoY +1,667/QoQ +477

CapEx (in billion KRW) Employees (# of people)

“ Property and Equipment = Kakao = Subsidiaries

~Intangible

~~~-CapExto Revenue

9,825

62.5

60.4

3Q19 4Q19 1Q20 2Q20 3Q20 3Q19 4Q19 1Q20 2Q20 3Q20
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Consolidated Financial Statements Summary

Consolidated Income Statement
3Q19

(in billion KRW)
Total Revenue
Platform

Talk Biz

Portal Biz

New Biz
Content

Game

Music

Paid Content

IP Business and Others

Operating Expenses
Labor Cost
Cost of Revenue
Outsourcing / Infrastructure
Marketing Expense
Depreciation and
Amortization Cost
Misc.

Operating Profit
Margin (%)

Other Non-Operating
Income

Other Non-Operating
Expenses

Financial Income
Financial Expenses

Equity-method Income

Profit before Income Tax
I[ncome Tax

Net Profit
Controlling Interests
Non-controlling Interests

EBITDAR"

783.2
350.7
162.4
126.1
62.3
432.4
99.0
151.5
91.9
90.1

7241
177.4
355.0
79.1
36.8

60.7
15.0

59.1
/.5%

30.1

12.2

30.1
9.4
-8.8

88.8
37.4

51.5
55.7
-4.3

115.8

4Q19

847.6
444
221.6
134.2

88.3
403.5
105.9
153.3

49.2

95.1

768.0
205.0
340.4
106.6

41.5

56.4
181

79.6
9.4%

214

482.2

4.2
15.1
-25.0

-417.2
24.8

-441.9
-423.0
-18.9

137.5

1Q20

868.4
441.8
224.7
116.6
100.5
426.6
96.8
150.7
97.0
81.9

780.2
198.7
381.7
92.1
29.9

58.7
19.1

88.2
10.2%

21.7

9.5

36.8
15.9
5.3

126.6
46.7

79.9
77.5
2.4

147.8

2Q20

952.9
492.7
248.4
117.5

126.8
460.2
107.5
151.0

119.0
82.7

855.1
216.5
409.5
106.6

38.5

61.6
22.3

97.8
70.3%

100.7

14.6

21.3
2.0
0.8

2041
58.9

145.2
139.8
55

1591

3Q20

1,100.4
554.4
284.4

121.2

148.8
546.0
150.4
155.7

148.4
91.5

980.2
239.2
463.7
113.9
76.3

66.8
20.3

120.2
70.9%

48.0

17.6

29.2
4.0
3.8

179.6
35.9

143.7
127.5
16.2

185.2

1) EBITDAR: Rental expenses are included in lease amortization from Q12019 (EBITDA till FY2018)

Consolidated Statement of Financial Position

(in billion KRW)

Current Assets
Cash and Cash Equivalents
S-T Financial Instruments
Account Receivable
Other Current Financial Assets
Other Current Assets

Non-Current Assets
Investments in Associates and
Joint Ventures
Tangible Assets
Intangible Assets
Other Non-current Assets

Finance Assets
Total Assets

Current Liabilities
Account Payable and Other
payable
Short-term Borrowings
Income Tax Payable
Other Current Liabilities

Non-Current Liabilities
Non-Current Finance Lease
Obligations
Deferred Income Tax Liabilities
Other Non-Current Liabilities

Finance Assets
Total Liabilities

Paid-in Capital

Capital Surplus

Other Accumulated Earnings
Accumulated Other
Comprehensive Income
Retained Earnings

Minority Interest

Total Equity
Total Liabilities & Equity

2018.12.31
2,859.0
1,247.0

924.2
193.7
207.7
286.4

5,100.6

305.2

314.8
3,865.3
615.3

7,959.5

2,039.2
460.8

609.5
71.0
897.9

293.2

151.2
142.0

2,332.4

41.7
4,647.5
1.5

-/7.3
453.4
490.3

5,627.2
7,959.5

2019.12.31
2,829.7
1,918.2

207.8
157.2
252.5
294.0

5,907.6

978.9

349.8
3,548.4
1,030.4

8,737.3

2,433.3
578.6

448.6
68.3
1,337.8
563.8
72.3

1411
350.5

2,997.1

43.2
5,043.2
7.2

-16.4
148.2
514.8

5,740.1
8,737.3

2020.9.30
4115.5
2,101.7

585.4
187.5
318.8
922.1
6,593.2
1,182.6

387.5
3,732.9
1,290.2

499.7
11,208.5

2,667.5
793.4
195.0

84.3

1,594.8
665.2
166.9
186.7
311.6
405.9

3,738.7

442
5,843.9
-19.3

18.9
505.4
1,076.7

7,469.8
11,208.5 36



Parent Financial Statements Summary

Income Statement Statement of Financial Position

1) EBITDAR: Rental expenses are included in lease amortization from 1Q 2019 (EBITDA till FY2018)

Current Assets 1,261.5 1,014.0 1,315.8
Total Revenue 388.5 431.5 406.6 4151 449.5 Cash and Cash Equivalents 250.9 647.1 464.4
S-T Financial Instruments 601.7 15.6 65.5
Account Receivable 71.3 95.0 89.2
Operating Expenses 339.0 365.0 341.2 359.4 377.1 Other Current Assets 3375 2563 696.7
Labor Cost 78.7 85.1 68.7 71.8 81.6 Non-Current Assets 49414 5,470.3 5,657.8
Investments in Associates,
Cost of Revenue 168.2 188.7 191.8 200.2 211.3 Subsidiaries and Joint Ventures 1,496.5 2,212.4 2,227.4
Outsourcing / Tangible Assets 236.0 248.3 277.0
Infrastructure 455 43.0 42.7 >0.0 431 Intangible Assets 2,875.5 2,458.6 2,453.6
Marketing Expense 51 14.3 3.1 4.0 50 Other Non-current Assets 333.3 5511 699.9
Depreciation and 36.9 291 30.8 28.5 30.8 Total Assets 6,202.8 6,484.4 6,973.6
Amortization Cost
Misc. 4.6 4.8 4.2 4.8 5.3 Current Liabilities 1,250.7 1,371.0 1,206.2
Account Payable and Other 404.8 636.7 865 3
payable
Operating Profit 49.5 66.5 65.4 55.7 72.4 Short-term Borrowings 564.9 429.1 /8.0
Income Tax Payable 59.2 38.1 45.5
Margin (%) 12.7% 75.4% 76.7% 73.4% 76.7% Other Current Liabilities 221.8 2171 217.4
Non-Current Liabilities 200.8 255.1 239.5
Other Non-Operating 39 47 20 17 213 Norj—Cgrrent Finance Lease 0 38.6 871
Income Obligations
Other Non-Operating 65 440.6 101 91 51 Deferred Income Tax’Lla’bll}tles 126.4 88.0 100.2
Expenses Other Non-Current Liabilities 74.4 78.4 52.1
Financial Income 31.6 -2.2 29.5 5.1 2.8
Total Liabilities 1,451.5 1,626.1 1,445.6
Financial Expenses 2.5 8.9 3.4 2.4 1.5
Paid-in Capital 41.7 43.2 44.2
Capital Surplus 4,096.2 4,462.3 4,957.2
Profit before Income Tax 76.1 -380.5 83.4 50.4 90.0 Other Accumulated Earnings 35.5 41.3 14.8
Accumulated Other 16 g 173
Income Tax 9.4 -7.3 27.7 16.3 12.9 Comprehensive Income ’ ’ :
Retained Earnings 579.4 314.5 493.9
Net Profit 66.7 -373.2 55.7 341 771
Total Equity 4,751.3 4,858.3 5,527.9
Total Liabilities & Equity 6,202.8 6,484.4 6,973.6
EBITDAR" 83.0 97.4 97.1 84.4 103.1
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